Thank you to those who were able to attend our Annual London Hotel Sector Outlook seminar for 2018.
We would also like to thank our hotel panellists from CBRE, SACO, Santander and Choice Hotels for their
in-depth insight into the hotel market.
The key themes covered were:
►► What’s in store for the sector for 2018?
►► The increasing popularity of ‘alternatives’ in the sector
►► Inwards investment into the sector
►► The growth of ‘soft brands’ throughout Europe
►► Staying relevant – the experiential hotel guest
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63.01%

Which of the following would encourage you
to book a particular hotel?

12.33%

12.33%
9.59%

1.37%

1.37%
0.00%

Being able to take a
record player and a
selection of vinyl to
your room (for free)

Using virtual reality
pods to market
hotels

Offering a choice of
scents a guest
wants in their room

Test driving cars in
the local area on
pre-loaded themed
itineraries

Emerging local
artists performing
gigs which are
streamed on social
media

Free wine and
cheese between
6pm & 8pm

None of the above

With a significant number of new hotels coming to the market in East London over the
next few years which of the following areas is most likely to suffer from additional supply?

None of
the above

28.36% Royal Docks

22.39%
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Docklands
11.94% Aldgate

Hoxton
7.46%

7.46%

Stratford
5.97%

Southwalk

6.85%
49.32%

21.13%

Significant increase in value

46.48%

Moderate increase in value

26.03%

UK Regional

Central London

What do you think will happen to hotel
values over the next 2 years?

25.35%

Static

17.81%

Moderate decrease in value

7.04%

0.00%

Significant decrease in value

0.00%

What will be the biggest challenge
for hotel operators in 2018?

9.86%

12.68%

69.01%

Finding and retaining
skilled and unskilled staff

Disruptors with
alternative
accommodation
offerings (AirBnB,
serviced apartments etc)

Rising operating costs
(rates, staff costs,
inflation)

1.41%

0.00%

7.04%

Rising costs of OTSs

An increase in Sterling
reducing visitor numbers

In certain locations,
additional supply coming
to market

What is the key driver for the
recent proliferation of soft brands?

60.32%

Large hotel chains recognise the dramatic
growth in the lifestyle/boutique sector

9.52%

Smaller, boutique hotels are relying more
on GDS offered by hotel chains

19.05%

Boutique hotels are becoming mainstream

11.11%

Developers like the de-regulation of brand
standards

If you had £40m to spend in the hospitality industry in 2018,
which of the following would you buy

30.99%
22.54%
16.90%

9.86%

14.08%

5.63%

A traditional “hard”
branded hotel –4* in
Central London

Student
accommodation blocks
in Southampton and in
Newcastle

A Boutique, full service
aparthotel in East
London

A hotel in Edinburgh
with the benefits of a
soft brand franchise
agreement

A hostel in North
London and another in
Central Manchester

Two budget hotels in
regional City Centres on
lease to operators
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