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GEN AI TOOLS:

HOW DO THEY WORK AND WHAT DO THEY DO?



WHAT IS AI?

“Umbrella term for a range of 

technologies that solve tasks by 

carrying out functions that 

previously required human thinking”

LEARNING

PERCEPTION

REASONING

PROBLEM SOLVING

NATURAL LANGUAGE 

PROCESSING

MACHINE LEARNING

The use and development of 

computer systems that are able 

to learn and adapt without 

following explicit instructions, by 

using algorithms and statistical 

models to analyse and draw 

inferences from patterns in data.

GENERATIVE AI

AI capable of generating text, 

images or other media. Can 

learn the patterns and structure 

of their input training data and 

then generate new data that has 

similar characteristics.

Examples

OPENAI CHATGPT CLAUDE BING GEMINI LAMDA COPILOT



TYPES OF AI IN PRACTICE

BACK OFFICE RISK MANAGEMENT CUSTOMER-FACING

TRADITIONAL AI

● Fraud detection

● Risk assessment

● Process automation

● Compliance and reporting

● Business analytics

GENERATIVE AI

● Potential enhancement of 

traditional AI solutions

● Co-pilots

o Natural language 

generation for 

communications, image 

generation

● Hyper-personalisation

i ii



KEY PRINCIPLES : HALLUCINATIONS



HALLUCINATIONS

…your affiant greatly regrets having utilized generative artificial intelligence to supplement 

the legal research performed herein and will never do so in the future without absolute 

verification of its authenticity…

Steven Schwartz, New York Attorney

i. A ‘Hallucination’ is 

content generated by 

an LLM that is 

presented as accurate 

but is made-up, or 

inconsistent with the 

input data

ii. Currently not possible 

to guarantee zero 

replication of wording 

from sources. BUT 

also not possible to 

guarantee 100% 

correct retrieval of 

wording from sources.

iii. Not a search tool, it 

relies on the content 

provided or the source 

it has been specifically 

connected to

iv. There are ways to 

mitigate hallucinations, 

but taking 

responsibility for your 

use of GenAI is the 

most important thing.

https://www.nytimes.com/2023/06/08/nyregion/lawyer-chatgpt-sanctions.html


KEY PRINCIPLES : PROMPTING



THE IMPORTANCE OF 
PROMPTING “CAVEAT PROMPTOR”

A Prompt is the text used to 

communicate with an AI system. 

It is an instruction, usually in 

words, that allows us to tell 

the AI what we want and 

specifically how we want it.

There is a technique to 

communicating with an AI, 

learning how they understand 

language and how to get the best 

result - this has been coined 

“Prompt Engineering”.

A well-constructed prompt is 

focused on the specificity of what 

a person is requesting of the 

Generative AI. The more detailed 

instructions provided to the AI the 

better the response you will get.



PROMPT 
EFFECTIVENESS

Broad, and directionless instruction 

to summarise a document will bring 

back a summary that allows the 

LLM to decide what it thinks it 

relevant, rather than what you most 

want to know



PROMPT 
EFFECTIVENESS

Clear and concise instruction to 

summarise a document focusing 

on key points that the user wants 

to know, telling the LLM what to 

focus on.

Provide 

Context

Define 

Response Structure

Outline 

Your Focus

Utilise 

Emotional Drivers



A QUICK POLL (GO TO SLIDO)

Have you used a Generative AI 

tool in your day-to-day life?

Q1

Do you know whether 

others in your organisation 

are using Generative AI?

Q4

Have you used a 

Generative AI tool to deliver 

all or part of a work output?

Q2

Does your business plan to 

adopt Generative AI to enhance 

how work is performed?

Q5

If you answered Yes to Q2, 

what tools have you used?

Q3

SCAN ME!



USING GEN AI: 

WHAT DOES BUSINESS STAND TO GAIN? 



ADOPTING AI: BUSINESS

People will use this 

technology

32%
of marketers say their organisation is already 

using generative AI tools and 43% are actively 

considering doing so

Econsultancy Future of Marketing survey

75%
of the value that generative AI use cases could 

potentially deliver fall across four areas: customer 

operations, marketing and sales, software 

engineering, and R&D

McKinsey & Company

Business will look to legal for 

guidance on how to use and 

deploy Generative AI tools 

within current workflows

Source: https://econsultancy.com/generative-ai-adoption-marketing/



ADOPTING AI: LEGAL

Generative AI is proving 

useful across a range of legal 

use cases

60%
of in-house counsel expect law firms to 

use Generative AI

LexisNexis Legal Generative AI survey

73%
Nearly 3 in 4 lawyers (73%) say they 

plan to utilize generative AI in their 

legal work

Wolters Kluwer

How do lawyers use this to 

increase delivery and match 

expectations?

95%
of lawyers believe generative AI will 

have a noticeable impact on the law

LexisNexis Legal Generative AI survey





LEGAL DRAFTING

OPEN SOURCE

LAW FIRM BESPOKE

GENERATIVE AI TOOLS FOR LEGAL

PUBLICLY AVAILABLE LLMS CONTRACT REVIEW / 

ANALYSIS

KNOWLEDGE / 

LEGAL RESEARCH

CLM

E-DISCOVERY



AG’S AI 
JOURNEY

2000+
AG employees are using AGPT, 

with over 200,000 prompts input

100+
clients supported on their GenAI 

journey so far

75
unique Generative AI 

tools reviewed​

DOCUMENT REVIEW

Incorporating GenAI into tools used to extract risks and data from documents, across 

M&A Diligence, eDiscovery, Commercial Terms, Lease and Land Agreements, and 

general documents.

DRAFTING

Using GenAI to supporting both non-legal and legal drafting, with a clear focus on 

origin and sources for any legal drafting work.

SUMMARISATION

AGPT is being used across the firm to support on document or case summaries.

CONTRACT RISK PLAYBOOKS 

GenAI can be used to assess contracts against specific rules. Identifying areas of non-

compliance with standard playbooks and approaches.



POTENTIAL FOR AI IN THE EMPLOYEE LIFECYCLE

INDUCTION AND 

ONBOARDING 

Chatbots/Co-Pilot

ATTRACTION AND 

SELECTION 

Generate talent profiles, 

selection practices

POLICIES AND COMPLIANCE

Drafting assistance / chatbots to navigate, open-text 

or research-based questions

RETENTION AND REDUNDANCY 

Analyse likely leavers, initial selections for redundancy

REWARD

Analytics and 

personalisation

AUTOMATION AND SAFETY

Automate repetitive or dangerous tasks, 

monitor video feeds for safety

MANAGEMENT

Manage time/tasks, check and coach 

employees AI use, guidance on policies

PERFORMANCE 

MANAGEMENT AND 

MONITORING

Draft objectives, strategies, 

development plans, 

analytics, remote workers



WHAT YOU SHOULD BE THINKING ABOUT



PEOPLE CHALLENGES

• Will AI impact people decisions / your HR strategy 

across the workforce?

• No benchmarks or templates how to use - how to 

encourage yet ensure safe experimentation?

• Legal risks and impact - bias and discrimination, 

section 1 statement, data protection

The company will no longer hire staff outside of its 

engineering department, as AI can perform tasks 

outside of engineering more efficiently. However, Klarna 

is not planning layoffs; work will be transferred to AI via 

attrition of human staff.

Klarna CEO, Sebastian Siemiatkowski



BIAS



BIAS

Are those responsible best placed to make 

inclusive decisions?

i

Problematic data correlations

ii

Higher standards and greater transparency

iii

CONSIDERATIONS

https://www.euronews.com/next/2024/03/09/ai-models-found-to-show-language-bias-by-recommending-black-defendents-be-sentenced-to-dea
https://www.unesco.org/en/articles/generative-ai-unesco-study-reveals-alarming-evidence-regressive-gender-stereotypes


BIAS
CONSIDERATIONS



TACKLING BIAS: 
GOOGLE GEMINI

CONSIDERATIONS

Google’s hidden AI diversity prompts lead to outcry over historically inaccurate images | Ars Technica
Google apologizes for ‘missing the mark’ after Gemini generated racially diverse Nazis - The Verge
Google’s hidden AI diversity prompts lead to outcry over historically inaccurate images | Ars Technica
Google’s hidden AI diversity prompts lead to outcry over historically inaccurate images | Ars Technica


RESPONSIBLE AI AND ETHICS



ETHICAL FRAMEWORKS

Refining the type of data used

i

Ethical recommendations

ii

Legal obligations and penalties for 

non-compliance

iii

https://www.unesco.org/en/artificial-intelligence/recommendation-ethics
https://www.bbc.co.uk/news/technology-68675654


REGULATION





RELEVANT LAW

01 02 03 04 05 06 07

ERA 1996 (fair processes for 

unfair dismissal, section 1)

Health and safety laws Data protection laws
Common law 

tort / delict law

Equality Act 2010 

(discrimination and bias)
Copyright and IP laws

ECHR (privacy 

and discrimination)



AI REGULATION - SNAPSHOT OF THE STORY SO FAR

EU

● Political agreement on EU AI Act 

reached December 2023

● EU AI Act passed by European 

Parliament on 13 March and 

approved by EU Council on 21 May

● Two-year period before the Act 

enters fully into force

UK

● AI White Paper – pro-innovation regulatory 

framework for AI

● ICO launches first GenAI action against Snap 

(concluded May 2024)

● AI (Regulation) Bill (Private Members’ Bill) - not 

proceeding due to the general election but due 

to be reintroduced following this

● DSIT Guidance - Responsible AI in Recruitment 

● ICO strategic approach and guidance

● TUC Draft AI (Employment and Regulation) Bill 

● House of Commons report on AI governance 

● Labour manifesto: Supporting the development 

of the AI sector intelligence

INTERNATIONAL

● G7 Guiding Principles on AI and 

voluntary Code of Conduct for 

AI developers

● AI Summit November 2023: 

Bletchley Declaration

● Council of Europe draft text for 

International Convention on AI

● EDPS guidelines on data protection 

compliance and GenAI published 

3 June

More enforcement expected

2023 2023 2023

2024

2024

2024

2024+



COMPARING APPROACHES - UK VS EU 

ADVANTAGES DISADVANTAGES

UK

● Flexible approach 

● Clear, sector specific guidance 

● No regulator AI-specific fines 

EU

● Clear obligations 

● Specialist regulatory body 

● Clear stance on liability 

UK

● Lack of clear rules for organisations

● Overlapping regulator jurisdiction

● Lack of clarity on liability 

EU

● Inflexible, legislative approach 

● “one size fits all” guidance and prohibitions 

● Sizeable AI related fines 



AND FINALLY…



TOP TIPS AND CLOSING THOUGHTS

STRATEGY

Decide upon and communicate 

your strategy / approach

WORKPLACE POLICY AND 

TRAINING

Draft and publicise a 

workplace policy (ensuring other 

policies consistent) and offer training 

to promote safe use / best practice

MONITOR

Monitor evolving 

guidance and regulation



THE CHALLENGE!



THE CHALLENGE

NOW FOR SOMETHING FUN. WHAT WOULD YOUR PROMPTS BE FOR THESE SCENARIOS?

Create a poem, rap 

or song​ about any 

aspect of today’s 

training event

Historical tweet 

challenge​

Using the style of 

someone historical, write 

a tweet about tomorrow’s 

general election

Continuation 

of a story​

100 lawyers and HR 

professionals are at an 

office in London talking 

about AI, how would you 

get AGPT to create a 

story from this?​

Or anything 

else creative you 

can think of that 

is better!



QUESTIONS
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